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FADE IN:

INT. GREETING CARD COMPANY CONFERENCE ROOM - DAY

A nearby corkboard sports new designs and copy for a greeting 
card company. 

WILLIAM, the CEO and owner, meets with CO-WORKERS seated 
around a table.

NARRATOR
William is the CEO and owner of a 
greeting card company who wants to 
grow their online following.

William puts the image of the card company’s current website 
on a screen. It’s rudimentary at best.

NARRATOR
He’s trying to find out how to make 
their website stand out and get 
more traffic but no one has any new 
ideas.

Out of patience, he clicks another image up on the screen.

NARRATOR
William wants his website to look 
more like this one.

A worker points to the screen.

NARRATOR
One of William’s co-workers has 
pointed out a footer at the bottom 
of the screen. William sees the 
site was designed by Web Studio 
Lab.

He grins.

INT. WEB STUDIO LAB OFFICE - DAY

Banks of computer monitors line one wall.

William meets with SIMON, a Web Studio Lab representative.

NARRATOR
Simon shows William the bespoke 
website he has designed for his 
company.



INSERT: A beautifully done website that features the greeting 
cards from William’s company.

NARRATOR
Simon explains the research he did 
for William’s target market and how 
they created one-of-a-kind artwork 
that no one else has. He also shows 
him the custom e-commerce 
navigation making ordering a snap.

As William and Simon sit at a desk with a large monitor, 
Simon passes him the mouse.

NARRATOR
William is a bit confused at first 
but Simon shows him how easy 
changing the website will be. 
William changes some pricing and 
saves it on his own.

William’s happiness shows all over his face.

NARRATOR
But Simon isn’t done yet. Not only 
will William’s company get a 
bespoke design and a customized 
client interface, he explains that 
Web Studio Lab goes the extra mile 
to provide behavior analytics 
through customer trend tracking. 
William is also made aware of 
variations in monitoring of back 
links and bounce rates so the site 
can be revised to meet their 
growing demand.

INSERT: Bubble over Simon’s head -- “It’s all about hitting 
your target market each and every day.”

EXT. WEB STUDIO LAB OFFICE - DAY

Simon walks William outside.

NARRATOR
Simon wants William to know Web 
Studio Lab is always there for 
every client from web design to 
database solutions to promotional 
animation.
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INT. GREETING CARD COMPANY CONFERENCE ROOM - DAY

William makes a presentation to his Board.

NARRATOR
William shows his Board the 
statistics Web Studio Lab provided 
which has allowed the company to 
grow its online business because 
they know exactly what their market 
is looking for and when they’re 
looking for it.

Board member dials his cell.

NARRATOR
This Board member is so impressed 
he’s calling his IT team about Web 
Studio Lab right now. Shouldn’t you 
call them now too?

FADE OUT.
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